Agenda Item 8


CALDERDALE SAFER & STRONGER COMMUNITIES DELIVERY PARTNERSHIP

DATE OF MEETING: Thursday 13th November 

REPORT OF COMMUNITY SAFETY MANAGER
SUBJECT: Calderdale. a great place to feel safe campaign
1. ISSUE

3.2 The official launch of the Calderdale. A great place to feel safe campaign was held on 8th September 2008. The event was an opportunity to launch the publicity campaign and also as a celebration event to thank front line members of staff from partner agencies for their contributions to reducing crime in Calderdale.
1.2 The campaign uses the Calderdale Foward logo’ Everyone Different, Everyone Matters’ and builds on the Calderdale. A great place strapline.
1.3 A group has been formed with representatives from partner agencies including the Council, Police and Pennine Housing 2000 and is working to develop a publicity campaign based on this logo and the brand Calderdale. A great place to feel safe.

1.4The launch of the campaign used the reduction in crime that Calderdale has seen between 2003/04 and 2007/08 which made up the last PSA1 target. Information on the number of victims was provided by West Yorkshire Police and the line of ‘Since 2004 there have been 4500 fewer victims of crime in Calderdale’ was used. There were a variety of publicity materials produced for the launch including pens, bookmarks, lanyards, posters, postcards and banners. These were distributed at the launch itself and have also as part of events since then including the activities which took place as part of the Not in My Neighbourhood Week.
2. BACKGROUND information

2.1 The need for a co-ordinated approach to the media and publicity has been identified as part of the Partnership Strategic Assessment to try and address the fear of crime in Calderdale.  This is a partnership publicity campaign and has so far been in the Pennine Housing magazine, the Police page in the Evening Courier and it will be in the Calderdale Call magazine. Publicity materials have been distributed by all agencies.
3. FUTURE DEVELOPMENT
3.1 The next stage of the campaign continues to build on this initial message through the Life Channel project. West Yorkshire Police are already involved in this and the campaign will be broadcast to doctors surgeries across Calderdale. Any publicity or awareness raising materials that are to be produced will use the new branding and strapline.
3.2  The next stage of the campaign will look to have localised messages in each of

the four NPT/APT areas. The Action Planning Teams and area Police Inspectors will 
be asked to identify key messages which are most appropriate for their area.
The publicity group will then work on positive messages which reflect these priorities.

As well as providing positive messages crime prevention advice will also form part of

the campaign.
CONTACTS FOR FURTHER INFORMATION AND ANY RELEVANT BACKGROUND PAPERS

Derek Benn, Inspector Community Safety, Northgate House, Halifax, HX1 1UN

Tel: 01422 393130   Email: Derek.benn@calderdale.gov.uk
Also Attached :
Update from Sophie Seddon

Calderdale District Media & PR Officer

West Yorkshire Police

We have received articles in the Courier and Valley papers regarding the Calderdale A Great Place to Feel Safe campaign. A story was also submitted for publication in the Beat.

The road show was held in September which was covered by local papers. It was attended by police and partners. Posters, literature etc were produced by Paul McRae, community services.

Beat submission –

Calderdale police and partner agencies involved in significantly reducing crime in Calderdale met to pledge their continuing commitment.

Recent figures show a massive reduction in crime in Calderdale over the past four years - since 2004 there have been 4,500 fewer victims of crime.

Police, street wardens, street angels, town centre ambassadors and Calderdale Council’s community safety team held a roadshow in Halifax town centre to inform members of the public of this massive reduction.

They were there to reassure the public and offer face-to-face advice on crime prevention.

Police have pledged to continue working with partner agencies and the community to ensure crime continues to remain at its lowest in Calderdale.

Chief Superintendent Ian Levitt said: "There will always be fluctuations in crime patterns but the public can be reassured that we continually strive to do everything we can to keep crime down.

"It's too late to be addressing crime after it's started to go up. Every day we strive to ensure there are fewer victims of crime in our community."

Police have obtained a weekly page in the Courier which runs every Tuesday. It is intended as a positive news page dedicated to local police activity. We had a subsequent follow-up story on crime prevention and reassurance for burglary on this page.

Police are also running a Life Channel advert - a community reassurance message that crime is down - throughout doctors surgeries in Calderdale.

The intention is to run a joint ad with partners next year, continuing the theme Calderdale A Great Place to Feel Safe. Paul Thompson is aware of the details.

Sophie Seddon

Calderdale District Media & PR Officer

West Yorkshire Police
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