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SubNational Review (SNR)

Mordocused and strategic than previous YF interventions

Will determine what activity YF funds & the location of that funding
Approved by YF Board, January 2009

Effectivérom 1 April 2009

Initially for 5 years (20002@1.3/1%
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Business plan to improve economy of each LA are
Strong evidence base, long term priorities

YF contributiorfinancial; local delivery of regional
contracts; strategic influence
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Corporate Objectives and how they relate to Policy Product Ranges and Products (at April 2009)

Corporate Objectives

Work to maintain and build the number of Sustain the momentum of key regeneration
competitive, innovative and resilient (renaissance) schemes in key towns and
businesses in 2009 cities vital to the region& economy
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Keep as many people as
possible in jobs or work related
training in 2009
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Business Access to Finance Economy Renaissance Renaissance ]
Major Events
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Products
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Rural Thinking Seek to maximise private
Enterprise Places sector funding and
expertise & European
funding l
Iy

Rals_lng Developing Increasing the
aspirations of Evidence number of people
individuals into employment
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Stimulating Achieving Local economic
Business demand- consensus on development in
Brokerage and transport the more
Business solutions issues deprived area
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Equality &
Diversity

Business Foreign Direct Stimulating and Environmental
Improvement Investment enterprising Assets

Visitor Economy
culture

Rural Designing  Funding and/or enabling Marketing the
Capitals Places Infrastructure funding Region through
| | Major Events

Innovation Trade Activity Business start up Sustainable
programme providing Consumption and
business support to Production
individuals and SMEs |

Investor Energy and
Development Access to Climate Change
Finance

Services Places URCs & EDCs

Learning and Influence the Regions

Developing Influence

Skills solutions transport
i Higher-level providers and

skills operators

Working with
partners to
invest in
transport

Rural Policy
and Growing

Environment Places |
al Assets Coalfields
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Delivering sustainable
Construction

Low Carbon
Technologies

major utilities
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A Increase the vibrancy of our towns through major ne
development

A Protect, enhance and make the most of our unigue
heritage

A Maximise the Tourism potential of Calderdale
A Work with businesses towards economic success
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A Encourage and maintain new business start ups

A Encourage growth in eco industries and ethical
pusinesses

A Increase employment opportunities for all

A Increase workforce skills through improved training
opportunities
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| Designing Demand, Innovation Vouchers and |
. Manufacturing Advisory Service in Calderdale
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District Boundary
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Manufacturing Advisory Service \
2008/2009 Beneficiary Data 1
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Innovation Vouchers by Month \
April |
August

(1)
(2
February (1)
July (2)
(1

(2

L X XX

June
@ September

| (C) Crown Copyright and Database Right 2009. 1
| Ordnance Survey Licence Number 100032798. |

Designing Demand by Category I (C) Crown Copyright Landmark License Number|

€ Workshop (6) I 100022432
| . (C) Crown Copyright Next Perspectives \
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Jobs CreateédQ1 09/10



